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Entry Template
Deadline for entries: 20th January 2012
Early Bird Discount Ends: December 16th2011
· The word limit for all entries is 1250 and you must include an additional 250 word executive summary (File size limit is 10Mb). Client/ Customer Testimonials are not included in word count. 

· Text boxes are included under each report section within this template and can be expanded by pressing ‘return’. 
· Your report must be in Word or PDF format and you can include up to 5 jpeg (no more than 5Mb each) images to support your written entry which can be uploaded at time of submission. 
· Please use font:  Arial and point size 10. 
· Judges will be looking for and marking entries on innovation, creativity, clear and concise results and evidence of results (figures, testimonials etc).

· Once your entry is ready to be submitted please sign into your account at www.thedrummarketingawards.com and upload your entry.  

If you have any questions regarding the entry process please call Kimberley Baran on 0141 559 6078 to discuss.
Category 
	


Campaign or Project Name

	


Client Name (If applicable)
	


Executive Summary (250 words)

This should be a short paragraph to summarise the main points of your report.

	


Main Report (1250 Words)

Marketing position before marketing idea was developed

	


Details of the new strategy, what you did and why it was innovative or special to organisation

	


Answers to questions specific to your category (see below)
	


Client/ Customer Testimonials (will not be included in word count)
	


1. Brand of the Year

• What strategies did you produce this year? eg. new product, brand strategy etc.

• How did you implement them?

• What measures did you take to improve staff development?

• What results did this produce? eg. increase in brand awareness, change in customer attitudes, what percentage of new business was increased?

2. Marketing Services Company of the Year

• Discuss the service you provide to your client/s.

• Demonstrate innovations.

• Demonstrate results produced for your client/s.

• Excellence in results and quality of work

3. Marketer of the Year (over 4 years marketing experience)

You may enter a report for yourself or for a colleague or other individual who you feel deserves this award

• Demonstrate your contribution to the overall marketing strategy over the past 12 months

• Demonstrate leadership skills

• How did your role contribute to results?

• Describe the results produced
4. Rising Star of the Year (4 years or less marketing experience)

You may enter a report for yourself or for a colleague or other individual who you feel deserves this award

• Demonstrate the role you have played in your companies overall marketing strategy in the past 12 months

• Describe your personal development

• Describe the results produced

• How did your role contribute to results?

5. New Product/Service Launch Strategy of the Year

• Show innovation and insight

• Show how you used marketing resources effectively to launch the product/service

• Demonstrate evidence of being customer led

• What was achieved – clear results showing qualitative and quantitative results. Use as much evidence as you can provide

6. Re-brand/Re-launch Strategy of the Year

• Show innovation and insight

• Show how you used marketing resources effectively to launch the product/service

• Demonstrate evidence of being customer led

• What was achieved – clear results showing qualitative and quantitative results. Use as much evidence as you can provide

7. Brand Development/Extension Strategy of the Year

• Show how the brand has been extended into new markets or market segments

• Demonstrate and discuss how the strategy was applied

• What was achieved – clear results showing qualitative and quantitative evidence of success

8. Global Brand Strategy of the Year

• Demonstrate presence in different regions, including UK

• Show that each individual markets needs were met

• Show how you overcame barriers

• Show evidence of how you used international networks

• Demonstrate cost effectiveness and how you applied learning from one market to another

9. Customer Insight Strategy of the Year

• What models/processes did you use to gain an insight into your consumer behaviour? eg. focus groups, strategy analysis, database development

• Demonstrate rigour of research process and discovery of genuine insights

• Demonstrate how this insight led to improvements in brand performance and created a customer led strategy as you can provide.

• How did this add value to customers?
10. Customer Reward Strategy of the Year

• Describe reward and loyalty scheme

• What was the return on investment?

• Demonstrate innovations
• How effective was the reward and loyalty activity?

11. Cause Related Marketing Strategy of the Year

• Describe strategy and how it was implemented

• Demonstrate how the strategy was creative and innovative

• Discuss what results were achieved - Raised profile, fundraising target etc
12. Design Strategy of the Year

• Show innovation and creativity

• Demonstrate how the design fit with the overall marketing strategy

• Detail the results the design produced. E.g. on consumer attitudes, increase in revenue etc
13. Advertising Strategy of the Year
• Show innovation and creativity

• Demonstrate how the advertising strategy fit with the overall marketing strategy.

• Detail the results the advertising strategy produced. E.g. increased website traffic, changes in consumer   attitudes, and increase in revenue
14. Direct and Promotional Strategy of the Year
• Show innovation and creativity

• Demonstrate how the direct or promotional strategy fit with the overall marketing strategy

• What was achieved – clear results showing qualitative and quantitative results that were achieved. Use as much evidence as you can provide

• Provide evidence of ROI

15. Digital Strategy of the Year

• Demonstrate innovation and creativity

• Highlight that the digital strategy fit with the core brand values

• Provide clear evidence of results. E.g. website traffic, click through rates, page views per visit and average time spent, changes in customer attitudes etc

16. Social Media Strategy of the Year

• Demonstrate innovation and creativity

• Show that your social media strategy fits with core brand values

• This can include your use of Facebook, Twitter, Linkedin, Blogs etc

• What was achieved – clear results showing qualitative and quantitative results that were achieved. Use as much evidence as you can provide
17. PR Strategy of the Year

• Show innovation and creativity

• Demonstrate what media was used

• What was achieved – clear results showing qualitative and quantitative results that were achieved. Use as much evidence as you can provide
18. Media Planning and Buying Strategy of the Year

• Describe the strategy

• Show innovation and creativity

• What was achieved – clear results showing qualitative and quantitative results that were achieved. Use as much evidence as you can provide

19. Event or Experiential Strategy of the Year

• Show innovation and creativity

• Demonstrate how event/ experiential fit in with overall marketing strategy

• Demonstrate effectiveness. E.g. number of people attending event, change in customer attitudes and commercial success

20. Sponsorship Strategy of the Year

• Describe sponsorship strategy

• Demonstrate innovation

• What was achieved – clear results showing qualitative and quantitative results that were achieved. Use as much evidence as you can provide
21. Long Term Marketing Strategy
3 Years or More
• Describe overall strategy

• Demonstrate how the long term strategy contributed to business development

• What was achieved – clear results showing qualitative and quantitative results that were achieved. Use as much evidence as you can provide

• Evidence of ROI

